Introducing Functional Cannabis







CANNABIS AND SMOKING
ARE ON A COLLISION COURSE

Since legal cannabis began, the broadest range of product
aptions and the most expert customer service have centered
on smokables. But carcinogens and lung damage should not
be the price of entry for the benefits of cannabis. The vast
majority of cannabis consumers don’t want to “get high™;
they want to use cannabis to address specific conditions. As

legalization expands, more and more consumers want non-
smokable, socially dosed, discreet formats,
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EDIBLES ARE THE FUTURE

But edibles have been ||i_|_111]j.' ]'I:I'II'I'IiI:"'IJIiL'.-IE:lE edibles ¢ AlELory
is cluttered with cheaply made, unpredictable, bad-rasting
product. Most edibles don't offer specific therapeutic effects
and they rake far too long to activate. (It's no coincidence that

so many people have nightmare stories about edibles.)
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their increasingly specific needs.




SOLVING THE PROBLEM
WITH EDIBLES OPENS UP
A WHOLE NEW WORLD

Our company is pioneering ways to deliver NON-
SMOKABLE controlled doses of cannabis and plant
medicines in safe, discreer and user-friendly formats
that enable cannabis to become a wellness tool and a
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MEET FUNCTIONAL CANNABIS

“The existing cannabis market was designed for stoners,

There is a vast untapped segment of people who are
interested in health and wellness, but have yet to discover
cannabis as a crucial ool in their sclf-care routine.

1906 straddles the cannabis market and thee overall health
and wellness market by creating finely tuned formulas that
enhance the most important parts of high-functioning
adulrs' lives — sleep, sex, energy, cognitive focus, relaxation,
and mood.
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FUTURE CONSUMERS
ARE AT OUR DOOR

New consumers want what we're making,
according to an extensive survey we
commissioned with the Harris Poll.




ANTIDEPRESSANT USE HAS

sURGED &5
IN THE LAST 15 YEARS

FUNCTIONAL CANNABIS IS
BECOMING MAINSTREAM

T70%Y OF WOMEN
A recent survey tells us that the vast majority of EXFERIENCE ANXIETY

adults (3 out of 4) are interested in using cannabis EVERY MONTH

as medicine. Modem life ask a lot of us, and right
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R EACH NIGHT,
alcohol tor help. The majority of people would 30-40 MILLION ADULTS

preter a plant-based alternative, and cannabis is HAVE TROUBLE SLEEPING
very promising, Even among people who already

use cannabis, most cannabis consumers are acrually

using cannabis to treat pain, anxiety, or sleep

problems, rather than “get high.” =24 OF PEOPLE

ARE INTERESTED IN
CANNABIS AS MEDICINE
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1906 EXPERIENCES TO ENHANCE AND
OPTIMIZE YOUR DAY AND NIGHT
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WE ARE THE ONLY COMPANY TO INCORPORATE
OTHER PLANT MEDICINES AND SUPPLEMENTS IN
OUR EXPERIENCE-FOCUSED FORMULATIONS.
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WINNING THE CATEGORY

EORA HHEIE Ki¥s INCREDWLES
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1. This is the tastest-acting edible on the market. FAST ACTMG
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onset time of 20 minutes or less LOW DOSE

2. 1906 has a superior taste owing to novel rechnology, i e

artisanal ingredients, and world-class chocolite-making
techrnigue, PREMIUM POSITIONING
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A SAFE AND PLEASURABLE
TOOLKIT FOR MODERN LIVING

CONFECTIONS
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ENHANCEMENT AT YOUR FINGERTIPS

PICK YOUR DESIRED CHOOSE HOW YOU'D
EXPERIENCE. LIKE TO PARTAKE.

1 9(My's unique i pAUCTS L onfections Conmrolled-dose -|'-;|'1:-|!;_I|.'I':i.
generate distinet psychologica Pressed Tablete/MVints artful shapes, gorgeous

and physiological experiences. Beverages packaging, truly delicious taste.




PHENOMENAL GROWTH EVERY QUARTER
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WE ARE DISCIPLINED
AND FOCUSED ABOUT
HOW WE GROW

We are currently building manufacturing
facilities in [llinois, Massachusetts and

Michigan with our strategic partner, Ascend.

‘We are pursuing a vertically integrated license
in New Jersey and have secured local approvals
for our Jersey City faciliry.

We have chosen these states for highly strategic
reasons including population demographics,
geographic reach, and regulatory climares,
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A MASSIVELY DIFFERENTIATED OFFERING
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UNPRECEDENTED * "Even our Standards are High” ethic

* Growth in contract |11:{|1ur:14:n|rirtg opportunity

TECHNOLOGY + FACILITIES :

INDUSTRIAL-SCALE R&D AND MANUFACTURING OPERATIONS

Global sourcing of plant medicines

Early 2020, we are expanding to Massachuserts, lllinois,
Michigan and Ohio, markets primed for low-dose
brands like 1906
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COSVIOPOLITAN

POPSUGAR.

Bloomberg
HIGH TIMES

Forbes PENTHOUSE
VOGLE

BUSINESS INSIDER

~~
TRENDHUNTER
S

JMic

Bloomberg
Businessweek

ROOSTER EATER
S00p

ﬂll The Daily Meal

DISRUPTION IS EVERYTHING

Crur marketing strategy is based on disrupting the category
with a unique brand proposition: Functional Cannabis for
high-functioning adults, This means experiences designed
te help people enhance their days and nights, combining
cutting-edge technology and long-proven adaptogens,

|1 | r'|'-'~ ..‘|11'..| LAl :I.HE'l 15,

Our marketing pillars are:

- Budrender engagement
PR / Media

- Bocial / Influencers

- Experiences

Dominating share of voice through features in some of
the most notable media outlets in the country, including
CNN, Vanity Fair, Business Insider, and Vogue, we've
been recognized by mainstream media as “one of the most
innovative new brands in the cannabis sector.”
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Pure, unadulterated eight hours of
sleep, just like the doctor ordered...
Midnight chocolates taste
fan-friggin-delicious...] would buy

1906 Midnight again in a heartbeat.

DGO MAGAZINE

1906's goal is to provide consumers

with cannabis products that fit
into their daily routine without
OVETPOWETINE | hem. b [i'.|:ti:.._:h1
contains a highly targeted blend
of sleep-inducing plant medicines
and relaxing cannabis to promote
deeper and more resthul sleep.

MG MAGAZINE

1906s Love gives you the
perfect high for getting it on:

hﬂd}-‘ and mind.

VENNA
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TOTAL REVENUE

COLORADGD
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TOTAL EXPENSES

EBITDA

1906

FINANCIAL FORECASTS (S MILLIONS)
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OTHER BRANDS ARE TAPPING INTO OUR
SKILLS FOR CONTRACT MANUFACTURING

WILLIE'S A

RESERVE
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MORE ACCESS FOR MORE PEOPLE VIA A
DISCIPLINED ROLLOUT OVER THE NEXT 18 MONTHS

1906 RETAIL
EXFERIENLCE
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A WORLD-CLASS TEAM OF VISIONARIES

PETER BARSOOM
CEOQ & Co-founder

* Fxtemsive career in fmance and business siratezy (American Express, Merrill

Lymch, Mergan Stanley, BlisMountain Capstal),

JACKIE CORNELL

Chief of Palicy & Health Innovations

" .I"::ll._'||_1.|| |:|'r|_l1.'|1 l:_'-|||r|||'.|-.-.|v|1|||_'r||r'l1|r :"-:_l FII_‘.I:‘lh [:h_"l"'lrlll_‘ll', 'r|.r1.|;1|_- -.|-_1_- 1n|-|1-:..1

torwanl policies nd progmums o senve Mew Jemey's mast valnershle citizess.
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ERIN HOLZER
Operations & Manutacturing

= 11= years mamufsoharicg chooolate; Eormer Chilet Chooodaje Maker & Head

I-'J.'|Hi1r|:\-|:: at Theo Chaocalste
* Buale Thea's boan-to-har chovolate faceory, now capable of produwcing 4M

|"i|||.¢|'||!'|- L1 |"€|:|.Iu|:l1

HEATHER LARIMER
Chief ﬂ'tjl:]dﬂl:il'lg_ Cdficer

= Wricer and cocarive dercowne For sonse of the most prodmiment brands i che warld,
inc luading Targer, Apple, You Lishe, CLIF Bar, Delrw Airlines, LUlber, and Nike.

s Mloar recently worked ar Apple’s ad agenvcy (Medis Arts Lab) focusing on
brand indtsatives, brand wace, arul brand srategy. Also was a creative directos
anil the bead writer on KO, the Ragahip progect of Laurene Powsl] Jobs'
|i?J|'.I.'IJ.|I.l|'...“II.' Emereon Collective.
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Director of Sales, Retail
& Field Marketing

# 25+ years expertence in both wheodesale and retail menhandizing

with Maatica, Macys and Jonathan Adier.

. ."l-i:lpgl;d I.'m.ﬂlll.l.' Asail Amiladssdalisr prrogEai gt Maniged

<JIM FREELAND

JUSTIN KIRKLAND

sqence & lechnology
(Consulting)

# 1iks years working in pharmaceutical, botanical, and dictary
sapplement industrics.

* Fornulsted and jutcnecd the Arse water-soluble cortificd CRID

Fiiuesl lI'Il'II'IH:'.".I |1JJ-,nlli,-r|.1._|nT|r|,1|I.ﬂi.:l| aisd] elmeisy wrHaEacann, DfE i |L'Er|.1.-r!|' syuLEE,

LAMIA
MCKEARN

Caolorado License Holder
& Admingstration

v Dy Enpone ke pant J'I}:q-.m;l!'utmtr
owmer/manager of Habitat Frmporis.

* Degrees in Biclogy and Pyvchology and am MUS.
in Mutritlonal Scenies.

MATASHA LAUREN
LANNERD PETERSEN
Director of Business Derecror of Retail
Development Operations
= [resive hackground in sales maragement and * Foreer Crenerl Manager of Silverpeak
bamimess development within the matural foods ans Mpoilecary m Aspen

canmabis sectors (Ldi's Gluten=Free Foads, PAX).
* Lsunched PAX in Colomiba



THIS IS YOUR MOMENT

M assive marker

i -]1|1-nr1ltnir§.'.

Woe're creating a category of
|'er|'mium. u*-:|:u.-r':c-|u:i:ﬂ |‘-|'n-.Llu.L'l::~
int 4 marker that has imited

differentiation.

Team wath a vision and proven

1I.".il.'l'-'. rli.'-.."“‘r'..‘l of execution.

superior economics and

ATTrACTIVE TElum on investment.

Be a part of the
fastest-growing piece of the

fastest-growing industry.

Help create an entirely new
category of fast-acting

L':&1||L;LE1:~'.-"E1];||1: medicines.




1806

APPENDIX

MARKET RESEARCH AND INDUSTRY CONTEXT



1906 HAS CREATED A
BRAND AT THE LEADING
EDGE OF THE FUTURE
CANNAEBIS INDUSTRY

statcs. 62% of Americans support legalization

* . Ihe cannabiz marker i experiencing 4.2% year aver year growth
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OUR RESEARCH TELLS
US WE'RE EXACTLY
WHAT CONSUMERS NEED

Last fall, we partnered with the Harris Poll on research
about how the dispensary experience must change

to meet the needs of current consumers, and reach a
growing population of people who are interested in

cannabis but wary of dispensaries.

We leamed that most people do not want to get high.

They want to be well.

1||I'|-'I|.' '.'l|:"--|'l |L".'II"II|.'-..|. [l'ii.l[ |.'|L'IZ|'|"]|..' Whant -.'i\ll.]lil.l'li': 'I-".'i'l]". "-Fll:.'l.'-ll.-l-i."
Ii‘-:.'1l|.' Hr.:-. il1|l| :EII'.' I| II.;l |"r'-::1'r.' I dn .Ill[t'l NEALVE [0 !-I1I|Zl|'-'...l|:'|||:‘-.

Both of these ideas are what 1906 is built on.

79%

72%

68%

65%

35%

WANT TO RELAX

WANT TO RELIEVE PAIN

WANT HELP WITH SLEEP

WANT TO RELIEVE ANXIETY

LIKE THE FEELING OF
BEING HIGH

Harria Pilll Consmmeer Besearch Survey, August 705



“HEALTH” TRUMPS HIGH

The vast majority of consumers aren’t looking to get stoned,
they're looking to get well.

] v :IILI.‘II.':‘L me j-l_'Ll FEASsSne |. III'I'.'I.T J. daim
Allow me to come in and not judge. >

T e it for pain, not $oger high doing this for quality of life and
s¢ 1t tor pain, not to get high, : ;

not to get high.

WOMAN, 42, COLORADD
MAN, 4%, CALIFORMIA

Provide more options for people
who are looking for anxiety help,
not to get high.

WOMAN, J6. COLORADO

1806 28
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OUR AUDIENCE IS
DEVELOPING RIGHT IN
FRONT OF US

This emermng audience 15 a mixture of casual cannabis users and

RO~ S Crs.
Life hackers inbterested in "']'lri1'|':.l|. livir by
Women arc a _;_'.|:'||'|'|-'i||_i; Presdnee,

Chur users are a broad age range, hiave |.|.i-.-'.'!|.'1:_llz'|:l!f|'

neame, are health conscious and ane open minded, with a

preference for natural alrernartives.

¥

are culturally astute and in the know. People who are on the
leading edge because they like to have an edge.

1906 increasingly appeals to an upscale, high- |'|_||1;_|:||:-||i|1:;{ SOHCET
mioin or creatively focused professional. It's a Lululemon, KEI,
Whale Foods crowd

This larpe and lucrative audience segment will soon substinute

1M |l|'l:-.'||:|.'T=- for alcahol, |.=|'|'_'4|'::-:-:|-.l.'uIi|.'_-:.r='-,-||'|-.i CNErgy drinks.
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2020 SOURCES OF REVENUE

2020 Sources of Revenue by Brand 2020 Senrces of Revenare by Stite




FOR MORE INFORMATION,

PLEASE CONTACT PETER BARSQOM:

17.597.2438
PBARSOOM&NUKAFOODS. COM

S1P0NEWHIGHS

1908NEWHIGHS.COM



